
A P P L IC A T IO N F O R  A  P R O DUC T  E X C E P T IO N T O  T HE  T fL  HE A L T HIE R  F O O D 
A D V E R T IS E ME NT  P O L IC Y  
 
T his  application form is  for products  high in fat, salt and/or sugar (HF S S ) to apply for 
exception from the T ransport for L ondon (T fL ) Healthier F ood Advertis ement P olicy. P lease 
refer to the T fL  Ad P olicy: Approval G uidance F ood and Non-Alcoholic Drink Advertis ing for 
more information. Where exceptions  to the T F L  Healthier F ood Advertisement policy are 
granted, advertis ement copy will s till be subject to review before being allowed to advertise 
on the T F L  network. 
 
T fL ’s  approach to product level exceptions  will be kept under review and this  form will be 
updated as  required. 
 
P rior to submitting an exception request, companies/brands  should cons ider whether a non-
HF S S  vers ion of the product is  available and can be advertised ins tead. 
 
Name of c ompany/brand applying  for ex c eption: 

 
Name and des c ription of produc t for whic h an ex c eption is  s oug ht: 

 
P roduc t nutrient profile: please refer to P ublic Health E ngland’s  T echnical G uidance on 
working out the NP  score for a food or drink. 
 
Energy (kJ/100g)  
Saturated fat (g/100g)   
Total sugar (g/100g)   
Sodium (mg/100g)  
Fruit, veg, nuts (%)   
AOAC fibre (g/100g):  
Protein (g/100g):  
 
 
P leas e provide an individual’s  contact details  so we can inform you of the outcome of your 
application: 
 
Name: 
 
E mail addres s : 
 
T elephone Number: 
 
A ddres s : 
 
 

 

 

http://content.tfl.gov.uk/policy-guidance-food-and-drink-advertising.pdf
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/216094/dh_123492.pdf


1. T fL  will c ons ider ex c eptions  to its  Healthier F ood A dvertis ement polic y for 
food and non-alc oholic  drink s  that are hig h in fat, s ug ar and/or s alt where the 
produc t does  not c ontribute to hig h fat, s ug ar and/or s alt (HF S S ) diets  in 
c hildren. P leas e outline the primary reas ons  why you believe your produc t 
does  not c ontribute to HF S S  diets  in c hildren: 

 
 

 
 
 
 
 
 
 

 
 
 

2. Is  there a healthier vers ion (i.e. a produc t whic h is  not hig h in fat, s alt and/or 
s ug ar ac c ording  to the Nutrient P rofiling  Model) of the produc t available?  If s o, 
pleas e g ive details . 

 
 
 
 
 
 
 
 
 
 

 
3. Is  the produc t on P HE ’s  s ug ar or c alorie reduc tion lis ts ?  If s o, pleas e g ive  

details : 
 
 
 
 
 
 
 
 
 

 
 
 

4. Do you have ev idenc e that the produc t is  not g enerally  c ons umed by c hildren?   
 

 

 

 

 

http://content.tfl.gov.uk/tfl-advertising-policy-appendix-a-exceptions.pdf


5. Does  the pres entation of the produc t appeal to c hildren?  P leas e s ee the 
mark eting  tec hniques  c ons idered to appeal to c hildren. 
 

 
 

6. P leas e lis t below any s upporting  doc umentation you are prov iding  with your 
applic ation if applic able. 

 
 
        C ompleted applications  should be sent to: TfLHFSSQueries@tfl.gov.uk 
 

 

 

http://content.tfl.gov.uk/tfl-advertising-policy-appendix-a-exceptions.pdf
mailto:TfLHFSSQueries@tfl.gov.uk

